MARKETING | miteractive
mastery | WORKSHOPS

Four-workshop Series | Eight-workshop Series ’ Individual Workshops

Choose Who Should Attend? And Why?
 Small Business Owners * Enhance Your Marlzeting Skills
Your

* Entrepreneurs * Learn New Strategies
Patll to ° Inclependent Agents ¢ Find Focus for Your Efforts
* Marketers . Explore Undiscovered Opportunities

GREAT * Sales Representatives * Gain Insig}lt into Your Own Marlzeting via Real-World Examples

M L t o , * Home-based Ho]jl)yists * Assess Your Past Marleeting Efforts with Deeper Un&erstancling
arre

mg.

* Students * Receive Immediate and Interactive Expert Feedback

YOllI' Spealzer ancl Trainer, Shonna ]orclan

‘My goa/ 1s to éring the maréeting tools and strategies used éy the corporate world to small businesses,
entrepreneurs, ina/epenc{ent agents and other marketers so tlzey can laeneﬁt ][rom those same proven
principles. My passion for others’ success pulled me away from the corporate world and placed me in a
position to use my education, Lnow/ea/ge, gifts and experience to Le/p hundreds, Just like yourse/][,

to a[eve/op and imp/ement the rfglzt marketing strategies and achieve success in their endeavors.

I look ][orwan{ to éeing o][service to you tkrougk these worésizops and lﬂeyona[. ”




LOCATION:

Tamarack Beach Resort

3rd Floor Oceanview Meeting Room
3200 Carlsbad Boulevard

Carlsbad, CA 92008

REFRESHMENTS:
Continental breakfast (morning) or
1ight snacks (afternoon) and

l)everages included.

ALL WORKSHOPS INCLUDE:

Key Points Materials/Workbook
Campaign Worlzsheet(s)

(Varies Z?y %rkskop)

Next-steps Action Plan
Application of Learning

for Next Steps

Certificate of Completion
(Workshop Series also includes
Certiﬁcate o][ Accomp/isllment/)

AN NN YN

COST:
Individual Worlzshops $49

Four Core™ Series
Marleeting Matters Series

Build-Your-Own Series
(- 4—workslzop series)

$149

Comprehensive
Marlaeting Mastery Series $249
(a// 8 workslzops)

REGISTER ONLINE at
www.]orclan]orclan.com

or email info @jorc]_anj ordan.com

Four Core™ Marlzeting
Strategies Series
8:30-11:30 AM

Marlzeting’ Matters
Series

1:00-4:00 PM

=

tass Roots is the o][ten-ne—

Grass Roots Marlzetlng'

? Are You Missing Opportunities To Market?

¢ Learn the two types

glected, low-cost, high-impact | Discover how to analyze

focused or inclusive campaign

networking opportunities

that is a critical part ofyour * Review real-world exam]iles
marketing mix. It certainly | to spark ideas for yourse

inc/ut/es, but goes way Leuona’, o Assess time vs. dollars

IuSt netwoerg. ° MORE (letails onlinel

Brancllng’ and Messag’lng What You SaJ
© ISas Important as How You Say It.

TR M

* Discover how connotation
and language perceptlon can
skew understan ing

The words we use to convey our
message and the image we proj-

ect flzrouglz our brand are vital
to our success amifumiamenta/

° Analilze recognlza]ole top

i brands and taglines
for market recognition. Are you g

speaking the right language? | * Determine what NOT to say
+ MORE details online!

Referral Marlzeting’: What's Your
Program? Or Don't You Have One?

of business professionals |* Learn what “Referral

will tell you “Word of Mouth”

Marketing” really is

(or referra/s) is the #1 way tlzey * Discuss the referral

gain new business. Then when reciprocity principle
asked what they are doing to | « Develop a referral strategy

referrals, they look quizzically
and typically don’t respond.

encourage more

* What's a GOOD referral?
+ MORE details online!

Marlzeting’ Materials:
Do You REALLY Need a Trf—fo/c] Brochure?

From the |+ Understand the difference:

a//—important, ﬁrst-impression Graphic design vs. Marketing

business card to a websife, ﬂyer, + Find out the essential factors
presentation piece, etc., we all

or effective function
need a mc?rketmg materials o Get expert feedback
poa/ that is consistent, ][unc-

tional, versatile, compelling and

purpose )[u/

* Learn fundamentals of 1ayout

* MORE details online!

xhibit Marketing is a core

Exhibit Marlzeting’:
Are You Tru/y Slzowcasing Your Business?

« Whats it all about?

strategy that is a proven lead |* Learn successful pre-,

generation campaign.
With the proper approaclz and

uring- and post-show
techniques

planning, it can rival word-of- | * Understand how to analyze
mouth /foy the #1 way exhibit opportunities

businesses gain new business! |+ MORE details online!

Email Marlzeting: To Blast or Not to Blast:
IS THAT the Question?

S ¢ Avoid being a “SPAMMER”
Barraged with |, . _
hundreds of email messages a Ele;clij:);]i?l world examples
a[ay, many wonder i][emai/
marketing is still a viable effort.
The answer les in the purpose, | Gain insight into content
the list and the content. and layout development

+ MORE details online!

* Learn best practices

)

Client Retention Marlzeting: Yes, leey
WILL Leave without Saying Gooc]—éye/

* Learn the only reasons we

~ . . . P L
Getting new business is the should ever say "past client

typica/focus OJ[WUSt business |« Discuss innovative ways you
professionals. And in seck- Iy

ing new business only, they |
saa’/y neg/ect the customers tlzey

can still “WOW!” your ¢

Analyze what your favorite
ig companies are doing

+ MORE details online!

ients

a/reaa’y Zzave.

A Marlzeting’ Planning
¥ No! It is NOT Too Cl;a//engmg/

Tl;e aJage, Those who fm/ ‘o * Discover the 5 critical

tst
p/an, p/an to ][m/ app/res to clements to any campaign

* Review core strategies and

marketing, too. Yet, many do !
campaigns for your plan

not take the time to do even a
][auna]atfona/ outline. Fven a |* Learn an effective way to
small amount o][ focused p/an- manage your marketing

ning lwings better results. |+ MORE details online!




